64 | ¥&%3E6 Projects

Pacific Place
il U
g “Uﬂi\ Thomas Heatherwick
\ fig]: 2009 48 -2011 4
T HBA. PEES
~ “%. lwan Baan
xxﬂte : Thomas Heatherwick
£ roject E;\ate: 2009-2011
i ocahq‘:ongkong, China
‘}’i _tos:- an Baan

O

e

< ol Bl e

L S



Projects &%l ¢

BERTHERITFEETER. B
BREMMITE, EWEHA—F
HIARRIE, HEFRHERER
BRERAET HHKRRA. 12
5 #R#1 3 5 79 B 8 3R B0 1S B 450
B, T, FEEKRKEHE
Thomas Heatherwick FE%k15 7
.




6

o~

¥SiEE6I Projects




=4

Projects &%l ¢

65 TETKRMATH BREBGAER
LMWK RR R Fo. REBYHO
HEREEMNE, HHEREMEEZ LR
£, fMNNheEds Ny MEEEE
BRERXAE, MAET. XEEREHE
H— N EERSY T XARAT,
L2 80 FRMKBILXBELRRF/IR,
ATERNNESFPRESKTE, &It
I BN X EHTHENEH, §—
MEFEBARE. BEERRIT MRS
BEH. BALXBHNEPILXEGRE W
AV, BYESHENREE, A3
BEITER. RITIHRMAT EHEOARTF
B, \RTEENEREZRTHEN
BRMEE,
ILAAHBEFNGEREETEEN . R
WRBTRAMEURENLE. F
EIRMMIETRE. SIANKRI FTHUE.
EREWRBRAEHNTES, TETEX
NEHSER, TRERENET. AA
MRHT - HOKRE=E. mMETS
BFALZFESAT, FHENEEBHNE
BERIRES. SOEFENAEMTS
SNE, HIEFEBKRGT HEE M




68

¥SiEE6 Projects

Pacific Place is a 650,000 square
meters luxury shopping and
entertainment complex in the centre of
Hong Kong. The shopping mall forms
a podium for four towers that provide
high specification office space, four five
star hotels, serviced apartments and
gourmet dining destinations. It is an
important and iconic development that
sets the standard for shopping in Hong
Kong.

Built in the late 1980s, Pacific Place's
finishes and feel had become old and
outdated, and in order to contemporise
the centre and maintain its high
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standards within a fiercely competitive
market, the studio was commissioned
to undertake a major review and
refurbishment of the complex. The brief
encompassed the entire development
on every level and at every scale: from
working closely with graphic designers
to develop a new brand through the
interior design, to a full exterior facelift of
the facades of the podium and external
works, as well as new stand-alone
buildings and a pedestrian footbridge.

The interior was softened and warmed
through the use of sweeping curves
and natural materials, and navigation

was simplified through better signage
and opened up sightlines. Dated, tinted,
pyramid skylights were replaced with
walkable, three-dimensionally patterned
skylights. These illuminate the mall
with dappled shadows and open up
the podium roofscape to provide a new
public space that is surrounded by
stone benches and planters with thick,
lush vegetation. A cafe and restaurant
sit within the transformed landscape,
curved glass elevators slice through the
podium, and a richly textured Bedonia
stone facade envelopes the building
cementing its new identity.
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